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Our Ref: CMM/483/23
18t October 2018.

The Chairman,
Uganda Media Owners Association (UMOA),

Attention: Susan Nsibirwa

RE; THE ADVERTISING STANDARDS.

Reference is made to the above captioned subject. /

As a follow up to the meeting held on 5t October 2018 between The Uganda
Communications Commission and the Uganda Media Owners Association
(UMOA) over the Advertising Standards. The Commission hereby confirms the
agreed position as follows:-

a. Allowable time of advertising.

The Commission noted that broadcasters had: subsisting contractual
obligations with advertisers and therefore agreed that the implementation and
enforcement of the Advertising Standards be as follows:-

i) Within a period of 12 months from 1st November 2018, broadcasters
shall be allowed to advertise for not more than 15 minutes in any
given hour.

i) Upon expiry of the said 12 months, i.e. by 31st October 2019,
broadcasters shall be permitted not more 10 minutes of
advertisement in any given hour in alignment with the approved and
gazetted standards.

b. Introduction of a ‘Special Announcement’ category
Keeping in mind the cultural and social significance of Special
announcements in the Ugandan society, the Commission agreed as follows:-
i) A category,of announcements shall be introduced and recognized as
“Special Announcements” where the owner of the announcement
does not derive any commercial benefit from the aired
announcement. -
i) These Special Announcements shall comprise:-
- Death and Funeral rites Announcements.
- Lost and found items.
- Personal Announcements calling for meetings.
iii) The broadcasters have been allocated a maximum of 60 minutes (1
Hour) in a day (24-hour period) for Special Announcements.

iv) The special announcements shall not be counted as part of the
allowable minutes of advertising.
v) Each announcement shall not last more than 30 seconds.
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c. Responsibility of all content aired
The Uganda Communications Act, 2013 requires licensed broadcasters to be
responsible and accountable for all content aired through their platforms.
Since Broadcasters are the conduit of the advertiser’s messages to the public,
they have to retain the responsibility for the content aired.
/

d. Split Screen Advertising. )
The Commission maintains that Split Screen Advertising is prohibited during
news and current affairs programs.

In respect to the Advertising Standards, current affairs is defined as:-

“A program which contains debate, explanation and analysis of current events
and ideas, including political, cultural, social, religious, business and economic
that affects the general public’.

Please note however that split screen advertising is allowed in the business,
weather and sports segments of any news broadcast.

It is my hope that this response clarifies the issues as we look forward towards
full implementation of the advertising standards.

Godfrey Mutabazi
EXECUTIVE DIRECTOR




