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WHO ARE WE?

We are a Ugandan owned full service advertising
agency with 11 years in operation and an affliation to A brand that plays a meaningful role in the
McCann World Group. lives of its consumers.

/ OUR PHILOSOPHY
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OUR STRENGTH
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« We are a team of Ugandans who were born,
raised, and still live, in conditions that our

target audiences live in. We understand the / OUR VISION

Ugandan society.

To be the region’s most revered marketing
communications partner, driven by fresh, original
and inspiring ideas.

« Our team is made up of individuals
with various cultural, ethnic and social
backgrounds.

/ OUR MISSION

To develop cutting edge communication solutions that
create an emotional connection and an everlasting
relationship between our clients’ brands and their customers
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THE TEAM

MAAD has a mixture of exceptional talent; highly skilled, creative,
trustworthy, positive and passionate people.

Each oneis hand picked and likes what they do, likes where they do it, likes the clients they do it for,
and best of all - likes each other.

Our talent pool combines skills ranging from economics, business and marketing;

through graphic and industrial design, human resource, law, mass communication;

to strong implementation skills.

“ ' MAAD ADVERTISING CREDENTIALS



MAAD ADVERTISING CREDENTIALS

Adris Kamuli - Managing Director

Adris is MAAD McCANN’s MD with over 15 years of Advertising and Management expertise.
A graduate of Industrial and Fine Arts from Makerere University, Art Direction - Advertising
Program from Miami Ad School (United States of America) and currently pursuing an MBA Digital
Marketing from the Robert Kennedy College, University of Cumbria (UK), he has worked in several
markets, such as the USA, Rwanda and Uganda, under different capacities, such as Art Director,

Creative Director, Associate Creative Director, Managing Director, among others.

In the last 15 years, Adris has supported several brands to evolve, grow, communicate, reach their
customers and thrive. These include: MTN Uganda and Rwanda. Warid Telecom Uganda. Orange
Uganda. The World Bank. IFC. UNICEF. Save The Children. Uganda Development Bank. UNFPA. UNDP.

KCB Bank. Cairo Bank. Tropical Bank. Opportunity Bank. Bank of Africa. Western Union. Movit Limited.
Jesa Dairy Products. Ugachic. Coca Cola. Uganda Breweries. Rwenzori Mineral Water. DStv. GOtv. Daily
Monitor. New Vision. Unilever. Nice House of Plastics. Mukwano Products. Total Uganda. Cipla Quality

Chemicals Limited. Communication for Healthy Communities (fhi360). RTI International. Foundation
For Human Rights Initiative. DGF. Citizens’ Coalition for Electoral Democracy. Uganda Health Marketing
Group. GIZ. Population Service International (PSI). Malaria Consortium. Communication for Development

Foundation Uganda (CDFU). HRNS. Kampala Capital City Authority (KCCA). Among others.
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Peter Kazibwe - Creative Director

Peter is a graduate from the School of Industrial
and Fine Art in Makerere University with 13 years of
experience in advertising. He has worked in various
markets including retail, business to business and
consumer.

Working & consulting with a number of brands in Uganda,
Rwanda, Zambia and the United Kingdom has helped him
master how to balance creative vision with the limitations of
budget & design.

He has worked on several brands including: Africell Uganda,

Feed The Future, World Writers International, World Vision Uganda,
USAID, RTI International, Save the Children, FHI360, UNFPA, UNHCR,
DStv, Unilever, Coca Cola, Uganda Development Bank Limited, Bank
Of Kigali, MTN Rwanda, Tigo Rwanda, Rwanda President’s Office, Kenya
High Commission Kigali, Uganda Safety Council, Rwanda Patriotic Front

(RPF).

Micheal Kafeero - Production Manager

Armed with a major in Graphic Design and Painting,
Mike joined Graphic Systems (U) Limited, moved to
Coolgraphix, then to Ignition Limited and finally found
his home in MAAD Limited.
Over the decades, he has worked as a Graphic Designer and
Production Manager on various brands, like Capital Markets
Authority, Uganda Securities Exchange, Allied Bank (now Bank
of Africa), National Insurance Corporation, Alexander Forbes,
Orange Uganda, Tropical Bank, KCCA, Bank of Africa, Warid
Telecom Uganda, Standard Chartered Bank, New Vision, Uganda
Breweries Limited, UNICEF, Uganda Health Marketing Group,
Communication for Healthy Communities, Western Union, IFC,
LIDTECH, JESA, UGACHI, Power Play Energy Drink, among others.
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Clare Bamwine — Media Director

Clare worked with Scanad Uganda, Grey, and JWT
before joining MAAD Advertising. Clare has 18 years of
experience in advertising with 15 years in Media alone.

She has managed Media Strategy and Planning for major
clients, like Unilever, Reckitt Benckiser, Nokia, East African
Breweries, P&G, Kenya Airways, BBC, UNICEF, Emirates Airlines,
PSI, UHMG, KCB, Jubilee Insurance and many others.

Clare has accumulated a vast experience in FMCG and Social
Marketing .

She has successfully developed and implemented media strategies
for FMCGS that have been rolled-out all over Africa.
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Excellent relationship with the media houses & negotiation skills.

George Wasswa - Finance Director

A Commerce & Accounting graduate from
Makerere University, George has tons of financial
and accounting expertise seasoned by decades of
thorough work on brands, like Orange Uganda, GOtv
Uganda, Warid Telecom - Uganda, McCann Erickson
World Wide, Coca-Cola, East African Breweries, Bank of
Africa, Celtel, Johnson & Johnson, Gillette, Nescafe, Western
Union, Standard Chartered Bank, Uganda Breweries Limited,
UNICEF, RTI International, Uganda Health Marketing Group,
Communication for Healthy Communities, Western Union, IFC,
LIDTECH, JESA, UGACHI, Power Play Energy Drink, among others.
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Abel Mugume - Business Development
Manager

Abel worked with Scanad Uganda, JWT & Grey East
Africa before joining MAAD Advertising.

A tenacious character with extensive experience in
forging and maintaining great relationships with all
levels of the client’s organizations, developing marketing

strategies, leverage new opportunities through the creation
of execution of new business development projects.

Categories Handled: Telephony (Warid Telecom), Construction
(Hima/Bamburi, Roofings Group), Banking & Insurance (Barclays,
KCB, UDB, AAR, UAP & IRA), FMCGs (Unilever, Movit), Alcohol &
Beverages (EABL, Rwenzori Bottling, JESA), Pay TV (Multichoice: DSTV
& GOtv), SBCC (WHO, UNICEF, Feed the Future — Chemonics),
Media (NTV, Nation Media)
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Komukyeya Agaba Natasha -
Digital & Community

Natasha has a passion to elevate the advertising industry in Uganda, most
especially through digital marketing.

Prior to joining Maad McCann, she has three years of experience working for
advertising agencies such as Metropolitan Republic, Fideli and QG Saatchi
& Saatchi where she took up roles in PR and Digital departments. Some of her
strong qualities in digital marketing include: identifying the most effective ways
to advertise digitally, developing customized digital strategies, identifying different
opportunities to encourage customer engagement and assessing
the client/ brands current strategies and suggesting improvements.

She has worked with brands from multiple industries, ranging from beverages,

telecommunication, energy, health and pay TV. Some of the brands she has worked on
include: MTN Uganda, Shell, Star-times, IHK(Group), Safe Way Right Way, Tusker Malt Lager,
Umeme and Mentos (Greece), to mention but a few.

Cynthia has a BSc in International Business Administration from United States International

University (based in Kenya ). To further elevate her skills, she recently acquired a Masters
degree in Digital Marketing from Coventry University (United Kingdom).

' MAAD ADVERTISING CREDENTIALS



OUR
OFFERING v

Public Relations
Management

Events Management
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/ CLIENTS HANDLED
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Health Marketing & Education

SOME OF THE BRANDS WE HAVE DEVELOPED OVER THE YEARS
.,
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Finance, Insurance & Communications

SOME OF THE BRANDS WE HAVE DEVELOPED OVER THE YEARS
0
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surew

Motor Insurance on your phone

INVESTMENTS
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Health Marketing & Education

MISSION
GREEN

GREEN FOR GOOD
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ACTION 4 HEALTH UGANDA

Foods & Beverages
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Purifaaya
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yummy all the way!
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_ Institutions

KCCA

KAMPALA CAPITAL CITY AUTHORITY

For a better City

Q) . KWM @ KAMPALA JINJA

Kampala Waste EXPRESSWAY PPP

Management
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- Modernising the Law -

UGANDA
LAW REFORM
COMMISSION
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/ KCB BANK UGANDA

We were tasked to create content and run social media
platforms for KCB Bank Uganda.
We develop content and campaigns that communicate
the bank’s activities and position KCB Bank Uganda as
a fun and relatable bank for Ugandans.
In a space of six months, we have managed to grow the
KCB Bank Uganda online presence;

AUDIENCE NUMBERS

.W 35,800 followers
m 3,800 likes

Avg. Impressions - 37,400
Avg Reach - 87,408

10.4% GROWTH

MAAD ADVERTISING CREDENTIALS

Transact, pay bills
and make purchases
on the go.

GETIT ON
» Google Play

m Paying bills with the

KCB Mobi App brings joy
> Google Play | @ Fos tiore
% At R ills
Umeme o R \u &
Q ' o Lo
3 Electr icity <

KCB

KCB Bank is regulated by Bank of Uganda
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UGACHICK

OBJECTIVE
To develop parameters onto which Ugachick social media will be drawn.
In the same breath, we were tasked to create content and run Ugachick
social media platforms - Facebook and Twitter.

RESULTS

Number 1 most followed and optimized Fast-Moving Consumer Goods;
Food in Uganda.

TUFEASTINGEI

anythmg Ugachijcy

W~

Increase in leads +55%
Avg Monthly Impressions - 4,136,901
Avg Monthly Reach - 2,083,639

YOU CAN STILL ,
BE A WINNER

soumt 4 229, 306 ndl”
ER 22,700

GRO WTH UPDATE

Buy any Ugachick product,
post your receipt below and
stand a chance to win amazing
Ugachick hampetrs.

. Ugachick
%’ _ Ugachick i
S ?sh.‘_lt . > -w-}‘{;_r_.
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CENTURY BOTTLING COMPANY LTD
(Coca-Cola Beverages Africa Uganda)

TASK:
To develop the digital strateqy for Century Bottling Company
Ltd to; communicate the brand’s numerous activities, grow the
digital audience and create digital campaigns.

RESULTS:
0 1 most loved brand.
most followed.
Sample campaigns #CokeStudioAfrica,
#UTAKEMeetAndMeat, #DearlWomenUG,

#DrinkItAndWinlt, to mention but a few. : : ~C _ A A PROFESSION THAT e er
. s CREATES OTHER Y - INTERNATIONAL DAY OF THE
PROFESSIONS. AY . .

Celebrating tomorrow’s Superheroes.

I~

AUDIENCE NUMBERS
We congratulate you for sailing through the harsh tides of

44 6 728 January. We understand how hard it was; from the steaming
, weather to the pockets that were literally empty.
Toast to better times ahead

Annual Impressions - 32,004,324
Annual Reach - 16,956,356

28% GROWTH V| Gty 5z
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RWENZORI BOTTLING COMPANY LTD
(Coca-Cola Beverages Africa Uganda)

TASK: - :
To develop the digital strateqy for Rwenzori Bottling Company Ltd to; ' _ " #Hydrate
communicate the brand’s numerous activities, grow the digital ;
audience and create digital campaigns.

RESULTS:
Number 1 most followed water company
SAMPLE CAMPAIGNS
#DearMaama,, #Hydrate

: ‘ Invite your friends to like the Rwenzori Bottling
\ ’ Company pages on all social media platforms.
Comment here with your Thank You letter
to your Mother to enter a draw and

stand a chance to win

#ThankYouMother packages from us.

. W

AUDIENCE NUMBERS
156,278

Annual Impressions - 18,432,973
Annual Reach - 9,674,206

31% GROWTH e Q.| Gt 2 i s QY| et

ol — A
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JESA FARM DAIRY

Task
To create content and run social media platforms for
JESA - Facebook, Twitter and Instagram.

RESULTS
We developed a campaign that re-affirmed Jesa as
the number one dairy brand choice for Uganda.

o™ 5 200,700
£ 22,700

GROWTH UPDATE

1,463

GROWTH UPDATE

JESA

Ml

DAIRY FRESH

‘ -""" Fac gum pARH TS '°—"

- Always trusted, always delicious

MAAD ADVERTISING CREDENTIALS
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Always trusted, always delicious

_\

Always trusted, always delicious
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/ WEBSITE DESIGN
MOVIT PRODUCTS LTD

All dqy conﬁdcnce !

)< SEE MORE'>(

Task: Result
To re-design the MOVIT website. Most optmized cosmetic company in Uganda and
increase in leads +30%

CSR CONTACTS

KEEP YOUR
SKIN SOFT &
MOISTURIZED
ALL DAY.

MAAD ADVERTISING CREDENTIALS m

)< SEE MORE')(

BROWSE THROUGH
OUT LATEST PRODUCTS

MOVIT BODY MILK

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam.

HEAD OFFICE

Plot 4454 & 4455
Zana - Bunamwaya, Off Entebbe Rd
P.0.Box 27109, Kampala, Uganda

Tel: +256392736801 | +256392736802
Fax: +256 414 200 547/8
Email: info@movit.co.ug

TALK TO US

Name

Email

Copyright © www.movit.co.ug

GALLERY ~ CAREERS CSR  CONTACTS

ALl day confidence!

YAKA
YAKANA
Unleash the
star 1n you.

)< SEE MORE >(

NEW PRODUCTS

GALLERY  CAREERS CSR  CONTACTS

)( SFF MORF \(

GIVE
YOUR SKIN
A"SMOOTH
FEEL.

VIEW OUR GALLERY
r 3 L
o
\- HEAD OFFICE
Y S
Plot 4454 & 4455
v Zana - Bunamwaya, Off Entebbe Rd
P.0.Box 27109, Kampala, Uganda

Tel: +256392736801 | +256392736802
Fax: +256 414 200 547/8
Email: info@movit.co.ug

TALK TO US

Name

Email

Copyright © www.movit.co.ug

VIEW OUR GALLERY




The Task:
Design an attractive and interactive online platform where business tourists can
go to explore what Uganda has to offer.

Outcome:
We designed a bespoke truly Ugandan website that embodied elements from
culture, tourism and art that make Uganda the Pearl of Africa.

Uganda _
Convention
Bureau

MAAD ADVERTISING CREDENTIALS “

Seanch ...

About Gallery Contacts

Incentives in the
«Pearl of Africa

mm 0 EREN B AR

Incentives

[ O, NEliv)

Uganda
Convention
Bureau

(Search oo, m @ @

‘ﬁ#' IR Eeeesese— -

The voice of \da
Incentives, Conferences, Even _
Exhibitions’ (MICE) industry!

T W mimnnne

. Read more

1
=/

UACII
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Orange, number 1 intemet provider Orange, number 1 intemet provider Orange, number 1 intemet provider

giving you blistering fast internet speeds, so you can giving you the most affordable internet bundles, giving you wider interet coverage than other networks,
browse, stream and download faster than ever before S0 you can use the internet as much you want so you can get online from wherever you are

simply dial “1334 to buy data simply dial “1334 to buy data simply dial “133# to buy data

intemet changes with Orange intemet changes with Orange internet changes with Orange

call: 100 toll free for more z calk 100 toll free for more 2 calk 100 toll fres for more z
4G visit www.orange.ug/webtopup ‘Oday changes with . visit: www.orange.ugiwebtopup lOday changes with . visit: www.orange.ug/webtopup ‘Oday Changes with .
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WARID
CAMPAIGN - PAKALAST

=,

The Task:
Design and implement a big bang campaign to enable
Warid quadruple its subcriber base and capture the voice

market share from MTN and airtel.
The idea:
PAKALAST

Channels:
Radio, TV, Print, BTL, Out of Home and SMS.

Result:
Pakalast became part of the Uganda everyday speech. It became so
popular that the President of Uganda used it as a slogan for his 2011
re-election campaign. Up to now, MTN and airtel still have products
that try to emulate Pakalast in the Uganda market.

TVC LINK - https://youtu.be/5DldeMMhmVU

d 24 HOURS
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Introducing Pakalast Service. For just 1,000/= per day

enjoy unlimited free Warid to Warid calls every 24 hours
To subscribe SMS PAKA to 149 and let everyone hear what you have fo say

TEANE AND CONDHOMS
+ Ta oesa s service sered an SVES wilh e eyword FARA e §45 and you will enjoy urined os Wavis o B calin for S nest 24 hoors + The change for Pabalist seevice &0 1,000 per

0 e service i vl

for o P 24 Fuoury = »munmwmwﬁwhmww#mmmmwmmmwm¢hm S you el iy s thig pervice ou wll be moved

oo ettt e zn-" s vatatie b0 Progune Frmdors per minute el Fracant Frmmcoen par sscond Sarfl sy mfen caling within the WD nwtecr

90 rtrraoral cals,

dain servom, WAL Servom, o Tha Chubbed with oy oibe xisbeg offer including bul mot imited io Mega Sons, Bank #BL (100 ¥ plars, Saeff plar, i
* Voo must fuve 2 md‘dbldm 1MI1NMWMDIMIMNW This oifer comes an 4 best #%0rt s wnd Warkd reserves e gt i modfy’ wildrae The servicr wilhoud pror nolce.

Cali Customer Care by dialing 100 foll free from your WARID Ene or D70 10D 100 fom ofer networks or visit waw.waridiel.co.eg

A

WARID
TELECOM

Introducing Pakalast Service. For just 1,000/= per day
enjoy unlimited free Warid to Warid calls every 24 hours
To subscribe SMS PAKA to 149 and let everyone hear what you have to say

w——

s sk e e

For just 1,000/= per day enjoy unlimited
free Warid to Warid calls every 24 hours

Terma and condifors spoly, Chechk press mvd posbers for dedalls,
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Task:

we need to launch an all-encompassing football campaign to promote our superior
football offering and drive acquisition, upgrades and retention objectives.

—— THE ONLY PLACE TO WATCH —

ALL THE FOOTBALL
THAT MATTERS

THE 2018/2019 SEASON
A

&
A

HD DECODER + DISH + TMONTH OF COMPACT
SUBSCRIPTION + INSTALLATION

@s FOR AGENTS AND SALES
G caLL 031224528 05260090 F OR ONLY UGX 182,500=

Q ;&‘

&Mnmnﬂer

AT
{agt

CH!MI‘IONS CAF

Q|

LIVE |HD dstv.com/foothall  Promiss
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All the football that Matters.

The idea:

The idea was driven by the truth that Ugandans attach more importance
to football teams and leagues that they love.

channets: 1 e ous e oy
Radio, Digital, OOH, Print .
J - 8 THAT MATTER *#
THE 201872019 SEASON
Impact

Generated excitement and hype for the New Football season 2018
Increased subscriptions.
Recruited new customers.

. THE ONLY PLAGE TO WAT!

ALL THE LEAGU
THAT MATTE

THE 2018/2019 SEASON

CATCH EVERY GAME THAT MATTERS 125y

ANYWHERE, ANYTIME

DuLY 3z
| Q @ | ENET 100 ALL
THE FOSTBALL TekT MATTERS

W e @ oS
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The Task:
Develop localized communication campaigns
that reasonate with the local, Ugandan football
fanatics.

Channels:
Radio, Digital, OOH, Print and TV.

MAAD ADVERTISING CREDENTIALS m

CH 334, SEPT 08, 9:30 PM

~" SELECT 4

: STARTNG FroM

GO UGX 49 000

MAX : Far menth

www.gotvafrica.com/football

Live it. Love it.

A ‘\_-_’. )

L :’SEUNDB( 14 JULY

‘4
UGANDA  vs SCOTLAND

W July 8:35pm Sel 2

www.gotvafrica.com/netballworldcup2o1a

WATCH THE

SEMI .

FINALS

LIVE FROM RUSSIA
FRANCE vs BELGIUM

-

wwow.gotvafrica.com/russia Live it. Love it.

5 | 4 NETBALL
WORLD CUP
LIVERPOOL 1

GOny | UGX 49 000

Per manth

www,gotvafrica.com/football

GET
MQRE

TOTAL AFRICA CUP OF NATIONS QUALIFIERS

FOOTBALL LIVE

SEPT 8, 3:45 PM

UGANDA vs TANZANIA
SELECT 4

Live it. Love it.
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VICTORIA UNIVERSITY

=,

The Task:

To convince people to take the option of attaining a
uk degree in uganda, instead of physically leaving

the country.

Channels:
Print

MAAD ADVERTISING CREDENTIALS m

VICTORIA THE UNIVERSITY OF
E UNIVERSITY g BUCKINGHAM

Kampala - Uganda

WHY FLY

70 EUROPE
WHEN YOU CAN GEN\ ™

# DFGREE IN WONNNY

Save yourself the hassle of applying for a visa, travelling overseas and paying the high
cost of education. Mow you can attain a UK degree at Victonia University, Kampala.

Open your future to limitless possibilities
International Foundation Pregramme: Successful completion of the IFP gives
automatic entry to our entire degree programme.

OUR DEGREE PROGRAMMES:

= BSc Accounting and Financial Management
* BSc Business and Management i

* BSc Business and Management with Information Systems ggﬁr#ég&

- Bachelor of Nsing Scence (4 years)? S ame
= BSc Public Health® .

an. 2012
100% Scholarships available. Apply Now! :
* Victoria University degrees only

WVICTORLA, LIMIVERSITY, KAMPALA,; Piot 548 Kira Road, P.O, Box 30856, Kampala, Uganda Tel: +256 417 717 000, emad: infol@vuacug,
webste: wew.vu.acug. folow 5 on Twitler, www.twitter.comYUKampala, jon us on Facebookc www. faceboole com/YUKampala

Vv VICTORIA THE UNIVERSITY OF
aE UNIVERSITY g BUCKINGHAM

Kampala - Uganda

STUDY AND GET A UK DEGREE IN UGANDA

COST OF AUK DEGREE ————, o

COST OF A UK DEGREE
AT VICTORIA UNIVERSITY

At Victoria University, we save you the hassle and unnecessary expenses by offering the same quality of education
right here at home. Our courses and facilities are designed to boost your career greatly while saving you lots,
Enroll for your UK degree today.

Part time classes start janna.rr 2012,

International Foundation Programme:

Successful completion gives you automatic entry .

to our degree programmes. EN%O“%I.
OUR DEGREE PROGRAMMES: CLA::ES By
* BSc Accounting & Financial Management

* BSc Business & Management ON 26™ SEPT.
* BSc Business & Management with Information Systems 2011

+ BSc Computing

« Bachelor of Nursing Science (4 years)
« Bachelor of Public Health.

Students receive a free laptop, internet usage and books.

For more information please contact us at- VICTORLA UNIVERSITY: Fiot 548 Kira Road, P.O. Box 30866, Kampala, Uganca
Tel: +256 417 727 000, email: nfo@vu.ac.ug, website: www.vu.ac.ug

v U VICTORIA THE UNIVERSITY OF
-_ _ LI VITollY % |BUCKINGHAM

v Kampala - Uganda

TAKE A STEP AHEAD WITH
A BRITISH DEGREE IN UGANDA

Victoria University offers UK degrees from the prestigious
University of Buckingham

OUR DEGREE PROGRAMMES INCLUDE:

* BSc Accounting and Financial Management

* BSc Business and Management

* BSc Business and Management with Information Systems
= BSc Computing

* Bachelor of Nursing Science (4 years)*

* BSc Public Health*

Successful completion of the Inter
gives you automatic entry to our degree programmes.

IE datinm B Call s 1o find out scholarships
i e elgbiity otena

® Victoria University degrees only

VICTORIA UNIVERSITY, KAMPALA: Plot 548 Kira Road, P.O. Box 30866, Kampala, Uganda Tel: +256 417 727 000, email: irfo@vwu.ac ug,
websiie: www.wu.acug, folow us on Twitter: www.twitter.com/YUKampala, join us on Facebcok: www.facebook.com/YUKampala
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UBL - TUBBAALE (BELL, TML, GUINESS)

Why Tubbaale? - The objective
The main objective was to get Ugandans to join Uganda Breweries to celebrated their 70th anniversary.
Tubbaale was crafted to give back to consumers who were loyal throughout the years.
Tubbaale was also designed to stay true to what beer stands for;
« Celebration
« Togetherness
 Rewards

ENJOY RESPONSIBLY. EXCESSIVE CONSUMPTION OF ALCOHOL IS HARMFUL TO YOUR HEALTH. STRICTLY NOT FOR SALE TO PERSONS UNDER 18 YEARS.

MAAD ADVERTISING CREDENTIALS m

The prizes were also designed to drive product trial and stir growth in market share.

Tubbaale Ne...(The brands Participating in the promotion)
For Tubbaale to come to life, it found enablers in Bell Lager, Guinness andTusker Malt Lager;
brands that have garnered love from our customers.

We also needed for our customers to have the time of their lives and celebrate life in the
company of their favorite beers.
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AROMAT - KANGAMU

O
The Task: The Idea: Channels:
Create awareness for brand while driving trial to recruit new consumers. Kangamu - Loosely translated Sprinkle/Spice up Outdoor, Radio, Digital

. iewwr

Kal

teand =2
add traes?;ata your Muchomo

‘,Mariané add tastefo
)':f" Chips Chicken for just

usxz 500

Sprinkle Aromat onto your
Rolex, Chips & Chicken or
Muchomo to make it tastier.

asoning that adds flavour to your food.
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AZED LAST ROOF STANDING CAMPAIGN s TR _ A R

0

A -'J.. o o
Roofings introduced AZED iron sheets in December, 2017, under the #LastRoofStanding campaign.

Our task was to populate the Roofings social media pages with AZED iron sheets campaign.
We successtully ran the campaign for two months while pushing the #LastRoofStanding hashtag.
In the process, there was a significant increase in sales on Roofings side.
The campaign led to growth of Roofings pages and a significant increase in interaction. The most
performing post reached over 24,890 people, 6,479 reactions and 6,398 post clicks organically.

-'I'ﬂ'FIH'Il.

1I,I"'l-'ILL BE THE- ) )
LAST ROOF "
. STANDING;

- e Y e
| L ; ‘-II::‘_"'
L

LastRoofStandi i
I— astRooO anl Ing campaign _I
4, 89 0 People 6 4 79 Reactions 6, 3 9 8 post clicks

00 %

Aoofings AZED ion sheels are coabed with Alusinium and T
i L=t up 't 5 Yimes leger Thin ordindrg ingn sheets

demilable im colour.

ERAE S B S 5 B B AR AR S AR R e AR y e
o — - = o ey B = - =
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Come in varfous
<olours & designs

E _.:‘r
: - il ﬁ:‘
o N SR
i 1 ... .l _ - 1 - gl tr.ﬂ ¥ _Illi. e - - 41 o = - E:, 1 L
T e e P R T L 1y Vb R ' o M e
i e e el v i, e S e L sk i s A e i s i Pl P o 1 i et
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UGACHICK

The Task
Help the brand play a meaningful role in the lives of its consumers while creating
awareness for the products.
Positioning the brand as the Market leader of all things poultry and chicken.

Achievements
» Launched Ugachick Supa, a new product line that took away the consumer’s painpoint
of waiting for the chicken to defrost.
« Successtully redesigned and launched the packaging for the brand’s flagship product to
a more attractive look that enabled it stand out on the shelves.
« Helped the brand create and engage its following across major social media platforms.
« By staying in the faces of the consumers, we consolidated its position as the only
trustworthy chickecken brand in the market.

Ugachick

SUPAChef

MAAD ADVERTISING CREDENTIALS m

Ugachick Poultry Breeders Ltd
Magigye Farrm - Namulonge Rd, Gayaza,

Chicken House, Plot 1 Old K'la

N g WGAcHIck

é ‘ dividually quick frbzqfn chicken j:fiieces'*;1

P.O. Box 12337 Ginnery Rd K'la, Ug, Tel:+256 414-250-341
Ugachick e-mail: sekalala@infocom.co.ug, web: www.ugachick.co

' I

ﬁasier to preparer
S S
, S

PACKAGING

SUPA

l

F
a4 ‘ @lgachickSupa
A i

Ugachick
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PACKAGE

The number of chicken brands on the shelves were growing day and night. The client was worried
the ir product was disappearing in the clutter. We revamped the product’s packaging into something
more vibrant, aspirational that couldn’t be mistaken for any other product.

OLD PACK NEW PACK

Ugachick

Supa

LAY

et el
ri__ .

ortions —
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TVCS

EASY PEASY

I . = ar /

B »l o) 0T 06T 2 = 0O

TVC LINK - https.//youtu.be/tMDHCtfuJe4

CAMPAIGN: INDIVIDUALLY QUICK FROZEN
CHICKEN. EASIER TO PREPARE

Research showed that Ugachick customers were struggling to prepare
meals because the chicken took long to thaw. The client developed a
new product whose pieces were individually quick frozen and
therefore thawed a lot quicker. To launch the product we developed
concepts that showed the consumer the benefits of the new product.

MUKO MUKO

: Bl <
. 2 R

~

A J\\}s“

LI ] $ @0 O

TVC LINK - https.//youtu.be/BMSHTOYFvgQ

CAMPAIGN: CHICKEN SO GOOD, YOU WILL
AWALYS WANT MORE!

® To keep the brand in the minds of consumers during the festive
season, we developed commercials inspired by the truth that
consumers will do anything for the things they love. We created a
character whose love for chicken made him throw all caution to
the wind.
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CCEDU - TOPOWA

YOUR CHOICE MAKES 40 o YOUR CHOICE MAKES
THE DIFFERENCE -~ THE DIFFERENCE
The Task:
Implement a campaign to address voter apathy in Uganda and encourage

Ugandans to vote in the 2016 presidential and parliamentary elections.

The idea:
TOPOWA: Local slang that means “do not give up, do not loose hope”

Channels: N B RS Ly - 3 e : & @
Radio, TV, Print, OOH, Social Media, BTL activations »e S . . . Tl e 4% S .i.,-% " 4
) L+ 5 s | 4 ,-—-§

RS - \..‘:'
L HONOUR YOUR VOTE. YOUR VOTE COUNTS. 'HONOUR YOUR VOTE. YOUR \um' cnunrs. Z

., ~ : s o [ 1 ' 0 | SN~ ;2 CCEDU
TVC LINK - https://youtu.be/Qsm7GAM1V1k ¢ . : | e — R —

! . 0SOBOLA. TOPOWA VA. UGANDA YAFFE. POWA LINE, G0 VOTE IWEA. KEEP CALM
YOUR CHOICE MAKES THE DIFFERENCE H iy »
. HONDUR YOUR VETE. Y0LIR VOTE COUNTS. [~y | "\\\.‘:_
D N , NS/ /S \\2 1DNAI A WHATEVER THE OUTCOME
= B3 e i Ty LU UNV A LET'S STAY CALM - B 4
. a2 .. N o
HONOUR YOUR VOTE. YOUR VOTE COUNTS. &/ &7
"_,?‘u'~ .= L A : ¢ { k. R vl i =
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WESTERN UNION
CAMPAIGN - CHACHANCHA

The Task:
Develop communication encouraging the Ugandan
audience to send Money through Western Union with
an aim of boosting the Out Bound transactions during
the festive Season

The idea:
Chachancha, This festive season

Channels:
Radio, TV, Print and SMS

Result:
Over 5000 people participated.
Increased transaction by 60%

TVC LINK - https://youtu.be/Xmc4t6oeuos8

THIS IS CHANCHACHA
‘FORYOU. -

-
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THISIS CELEBRATING

WHENYOU WIN
THIS FESTIVE
SEASON

8 i Chachanchal Enter for a chance towin every
-“*_ ¥ Ln. fima you send or racaive LGX 100,000 or mare,
" this festive esason wa Westarn Union’ Mamey

I*] K . T S,

ll.“ " To enter the draw dia] *285*0# and followr the
! prompts, Enter the last & digits of wodr MTCN
‘munber, than oress “eend!” Yourantry will be
confifmed through & sl Thesss

o\

moving money for better

wisit wuafrica.pam

e

VIS b L Mgy, e L Haghts S

e the draw disl *289*88 and follow the
imipts. Enter the 12815 digits of your MTCHN
“wamd” Your entry will be
£o a text messaga.
Wislt your negrest Agent lacslion fordetaits.

sty

moving money for better

visit wuafrica.com

M

THIS IS

ENJOYING
THE FRUITS
OF WINNING

Chachanchal Enter for a chanee 1o win every
tirne you sand or recerve UGK 100,000 or more,
this fostive season wa Western Union” Maney
Transfer™ service.

w dial *2B8*8N and folloe the

the last 5 digits of your MTCM
¥ then press "send:” Your ontry will be

eanfirmead through a lext message.

Wisit your nearest Agent location for details.

Ta enter the o

Terms and conditions appihy.
To find your nearast Agent kocaticn,

moving money for better

wisit wuafrica.com
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DEI

CAMPAIGN - KANDA DEI OFUNE MILLION

The Task:

Design and implement a campaign to launch DEI Baking

Flour onto the Ugandan market.

The idea:

Kand Dei Ofune Million (a promo promise, coined out of
popular street slang, encouraging makers of chapatti to use

Dei and win big).

Channels:

Radio, TV, Print, BTL, Out of Home, Digital and Mobile Phone.

Result:
On-going.

MAAD ADVERTISING CREDENTIALS E

KANDA DE,

UFUNE

MILLION

Chack in the
packet for the coupon.
SMS the code to

stand a chance

to win,

Y

bEl
KANDA Dk

b‘g
YA
K“No he
MIL

Win up to UGX 1,000,000 in weekly draws, sclar lamps, aprons, T-shirts, cartons of Dei
Baking Flour and instant airtime. Winners will be contacted from: 0750 94 04 40

Dei Industries International Lid

Road - Luzira Tel: 0750940440 Email: kanda@dei-indusiries.com

)
BEL
KANDA DE,

QFUNE

MILLION

WALL / SHOP BRANDING MOCK-UP

ENGANO
EYAFFE

Ft
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JESA- FULL OF LIFE The idea: JESA - FULL OF LIFE

r— [,

The Task: Channels: The Task:
To develop a thematic campaign to grow brand love and position Radio, TV, Print, OOH, Social Media, BTL activations To develop a thematic campaign to grow brand love and position JESA as a family brand.
JESA as a family brand.

POWERED BY JESA

The idea:
Start your adventure

TVC LINK - https://youtu.be/O0rhQvFSKKI

Channels:
Radio, TV, Print, OOH, Social Media, BTL activations

Full of_j_oy__ R

TVC LINK - https://youtu.be/FDS_har-8D8

L& > Cracu berr £
7

Flavour_ed UHT

DAIRY FRESH

‘ e P cm 1 T2 T 4

JES A Rty

\,g} S Ei JesaFarmDairy B @JesaFarmDairy @':J'.n,":w_fesn.co.ug
b bW casion @O

s S ) — -

S
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0

The Task;
To introduce Power Play Energy Drink and position it onto the
Ugandan market as the preffered energy drink in its category.

The idea;

Charginga - which loosely translates as “recharge your energy.”

Channels;
Radio, TV, Print, OOH, Social Media, BTL activations.

MAAD ADVERTISING CREDENTIALS

CHARGINGA

NE POWER PLAY ENERGY DRINK

CHARGINGA

NE POWER PLAY ENERGY DRINK
OSIGALE ALERT

SIGRLA RG OSAZA

CHARGINGA

NE POWER PLAY ENERGY DRINK

Pl

. FLAY RRROER
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CLIMB UP - OOH-LA-LA

The Task:

Design labels for the various flavours of Climb Up flavoured

milk and launchthe product onto the market

Channels:
Outdoor, Below the Line Activation

Result:
Product was sampled by over 2000 children.
Product secured 4% market share in its category.

MAAD ADVERTISING CREDENTIALS E

ummy all the Waur

JI E /
\v'S Y
@% taste ﬂavoured fun today

Flauoured Mllk
HOCOLATE

Flavoured Milk FIavourEd Mllk
* JVANILLA . ) STRAWBERRY

-—

ummy all the
sy voured fun to dwayr

xS
\.‘aste fla

AT ONLY
UGX

om
Climb Up is a manufactured by Rwanzori Bottling Company

Climb Up is manufactured by Rwanzori Bottling Company

Tarse it W

n |l|'ﬂ‘m'ﬂmltn e
?

cn-;,b Burst k

fovored M Fvouedniiy et Flavour: ' hﬂ' =] |GX

- 1y ( . VANILLA NG i ¥ - 4 O = .

AT ONLY

all the wayl

Available in Vanilla,
Mango & Strawberry.

| Also available in Chocolate Flavour .
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WIN IT - TAKULA CASH

CCALL TOLL FREE
0800 288288

The Task
Develop a brand DNA for a Lottery, in an exciting and localized way.
Inspire Ugandans to embrace Lottery.

The idea

Takula Cash - which loosely translates as “scratch money”.

Communication mediums
Radio, TV, Print, OOH, Social Media, BTL activations.

C CALL TOLL FREE
0800 2388288

- = Scratch to reve:
= Dial *2774#.
« Enter the 10-digit validation code.

REGULATED BY:

UGANDA NATIONAL Minors are not allowed to play. Tzce appiy

MAAD ADVERTISING CREDENTIALS

The validtates the ticket. For all prizes under the low tier pa & Instantly 1o the cusiomers
mabil e high B izas will be redeamed through the wi er and a Confirmation SMS is
san
JR—|

BILLION

IN PRIZES 3

Dial *27 1§ and play

Dial *27?# and play
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DAILY MONITOR - SHAPING THE NARRATIVE

The Task The idea hapillg t.he\I
: - S 4 Shaping the Narrative \ harrative
To develop a campaign that celebrates the Daily Monitor’s 25 years of existence o .
while applauding its consistency and impact on the country. Communication Mediums

TV, Print, Radio, Outdoor

NEVER UNDERESTIMATE
THE BRAINS BENEATH
THE BRAIDS.

Women are the pillars of sociely, and finally they cain now play this role without being
prejudiced. We have monitored women’s journey fram the kitchen to the boardroom.
From running homes to winning gold medals. From just caring for the brood, fo treafing
the nation’s sick. Full Woman keeps you abreast of every twist, turn of their progress,
and the women tearing down barriers. Read Full Woman in Saturday Monitor on your
Smartphene, Tablet, Laptop and in Print.

A TINY PRICK CAN DO
A TOT OF DAMAGE.

A worldwide survey revealed that Apac has the highest cases of Mesquito bifes in the world;
1,564 of them to be exact. Translated, this means gwcﬂ a resident suffers 5 mosquite bites every
night for a year. Even though we've all felt the telltale prick of @ mesquito, we've also felt that
of HIV/AIDS, Diabetes, Cancer, TB and other diseases. Let us be your health and wellness
guide, read Healthy Living every Monday on your Smartphone, Tablet, Laptop and in Print,

Shaping the

narrative

IT TAKES A VILLAGE
TO RAISE A NATION.

The Truth is, we are more than just the Nation’s daily dose of Truth. Our contribution
spans journalism and beyond, and over the years we have grown into a small village;
employing hundreds, paying taxes in millions, informing opinions and swaying policies.
We are proud to contribute to the social, economic and political growth of Uganda:
You can read the Truth Every Day on your Smartphone, Tablet, Laptop and in Print.

o]

i paiymonitor 3 DaityMonitor @) www.monitor.co.ug #FullWoman
Every Saturday

B3 pailymonizar £ DaityMonitor R v maniterea.up #Heulrﬁylemg

B 0312301100 [ or76769334 [ epopernaticnmedia.com/ug Every Monday

[ £ DailyMonitor DDadyMoniwr @ www.monitor.co.ug @ 0312301 100 @ 0776 76 93 34 @ DGinMoniior Bo3230 100 [© or7s769334 [ spopernaionmedia.com/ug

g epaper.nationmedia.com/ug
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RISING WOMAN S
Win millions of cash and take your _ Rfd’f”g/)
Task: Impact: business to the next level with szfl'”g /) Win millions of cash and take your business to the next level with “{/I/ohmqff
To create and launch a platform for womenpreneurs where they can go « Recruited over 500 women from across the country. _ = & \ 'gob”fag ' o~ —
to acquire skills, train, register and set standards for their businesses. « Nurtured hundrends of young businesses === i e = . —
\ l'
The Idea: "‘.
Rising Woman t\"
W\
Rising ) —
Win millions of cash and take your business to the next level with Woman , | S
Taking your business ahead Write a proposal on how you would uex Uliﬂ lsxi‘
improve your business and win big: 10M 15M
e Dy Monstor Write a proposal on how you would improve your business and win big: 5 1%‘& 1‘?&
i Rising )
l Wamaﬂ ENTREPRENEURS TRAINING IN MBARARA
* Participation is *
: : : BE UGX UG
Write a proposal on how you would improve your business and win big: 5M 10M 15M
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BANK OF AFRICA

o
The Task
Launch and position the BOA Mobile Wallet as a unique service, and the first of its
kind in the market.

The idea
Bank Of Africa Mobile Wallet - My Phone, My Bank

Communication mediums
Print, Radio, TV, OOH and Social media.

TVC LINK - https://youtu.be/PtixGeyUmKE
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a’% MOBILE

® &

StaMimes

UTILITY BILLS

Bank of Africa Mobile Wallet.
MY PHONE, MY BANK.

w

AFRICA
Call Cenre: +2546 414 302 111
www.boauganda AmBusRs mams Be Asmina

A

@ MORBILE

BANKING

BANK OF AFRICA Mobile Wallet allows you to do more with

your phone, bringing convenience to your financial life.

MOBILE

BANK OF AFRICA Mobile Wallet. MY PHONE, MY BANK.

Call Centre: +256 414 302 111
www.boauganda.com

BANK OF AFRICA - UGANDA LIMITED IS

REGULATED BY BANK OF UGANDA GROUPE BAMK OF AFRIGA

BANK OF AFRICA Mobile Wallet allows
you to do more with your phone, bringing
convenience fo your financial life.

BANK OF AFRICA Mobile Wallet.
MY PHONE, MY BANK.

- T
i@ MOBILE

GRAOUFE BANK OF AFRICA

Call Centre: +256 414 302 111, www.boauganda.com

BANK OF AFRICA, - UGANDA LIMITED IS REGULATED BY BANK OF UGANDA

BUY AIRTIME

BANK OF AFRICA Mobile Wallet allows
you to do more with your phone, bringing
convenience to your financial life.

BANK OF AFRICA Mobile Wallet.
MY PHONE, MY BANK.

: —T—BANK
@ MOBILE AFRICA

GROUFE BANK DF AFRICA

Call Centre: +256 414 302 111, www.boauganda.com
BAMNK OF AFRICA - UGANDA LIMITED IS REGULATED BY BANK OF UGANDA
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TROPICAL BANK

The Task:
To rebrand Tropical Bank and position it as a Ugandan Bank
that cares about the progress of Ugandans.

The idea

We are here for you.

Communication mediums
Print, Radio, TV, and OOH

MAAD ADVERTISING CREDENTIALS m

WANT A BANK THAT WILL
MAKE YOU FEEL WELCOME?

=% e — = ‘\.\_‘ -

l "

L) P OT P @l)

).)i Tropical

A

_{\ ©)

Tel: (+256) 414-313 100

www.trobank.com

Bank

Simple & Professional

WANT A BANKTHAT WILL
MAKE YOU FEEL AT HOME?

1@&@]?3@2(]7&@(\@])3@)([@]

B e make 40 years, we ot Tropeel Bank centine 1o bring you comerient snd
accmible bankig solution, devgreed e wit ol your Frarcial need B o ghove.
Whoever yealre, wheteveryeur nessh, Trupicsl Bank s here for you.

Nropicl Bk L, Pon 17 KB, . . B S Kampal, T 1+
Faw [+ 113955 3, .t sbwihrminkom, s e i

SIT BACK, RELAXAND
BANK FROM ANYWHERE

=i W

TS RO B O RO

TROPICAL - ONLINE BANKING

HELPING YOU MANAGE YOUR ACCOUNT

FROM ANYWHERE YOU PLEASE
The reeds of our custornens miean everything to un. Tropical Herk ensunes that your
bark g cesererce bepond what you huve come ta expect fram ather instituteemn. T -
Wi oo i sions, s ffr s o s pupic B ... INopical
b Rk Lot ot T e . E?n_kl

WANT YOURKIDSTO
ACHIEVE THEIR DREAMS?

y -

T OTPIATET B ©) BUITC)
TROPICAL - STARS ACCOUNT

SECURE YOUR CHILD'S FUTURE

Thas needs of our eustoman mean everything ta e Tropies] Bank entures that yoce
barking o goas bepand what you have 10 gpact from other mstautonn, .

With tador-mada serices, grast ffors ancl dod w1aff, Taapi is haco for yew TIOPT('.U[

ropuea Bare L 415 Bamal, ol 560 634- 513 i Bal‘lk

i b k. Simple & Professions
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/ VASELINE

The Task

To position Vaseline as the brand that enables sportsmen take better care of the

skins.

The idea

Healing | of vaseline

Communication mediums
Out of home

BUST
FROM
DRY SKIN

MAAD ADVERTISING CREDENTIALS

REAL MEN
TAKE CARE OF ¢
THEMSELVES ~.. =

| THAT'S THE HEALING POWER OF VASELINE

=
e

OFFICAL SKINCARE BRAND OF UGANDAN RUGEY

—

ANp 2 _g— —

0‘ - =
@; Vaseline
s’ : <

OFFICIAL SKIMCARE BRAND OF USAMDAN RUGEY

TACKLES
DRY SKIN
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ROTARY CANCER RUN Rotary &3

o Rotary

TheTask
To develop a brand that will champion the fight against cancer in Uganda.
Create awareness for the Rotary Cancer Run on an annual basis.

CANCER RUN
CANCER RUN LG Ty

2017

The Idea
Keep Running

Communication Mediums
Digital. Radio. Television. Outfdoor. Print.

SUNDAY {DLOLO CEREMOMIAL B (e

26 i REGISTRATION FEE:
AUGUST 7:00AM 25,000/=
3‘1 DAY
AUGUST
KOLOLO
CEREMONIAL @ @ @
GROUNDS REGISTRATION FEE:

7:00AM 20,000/=

il REGISTRATION CENTERS
Rotary Office 9th Floor NIC Building * Centenary Bank Kampala branches = All Capital Shoppers Outlets » Game store
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UGANDA RED CROSS SOCIETY
KEEP A GIRL IN SCHOOL

=,

The Task:
The develop a communication campaign that will create awareness and raise
funds that will can purchase sanitary towels for the girl child, in order for her to

stay in school.

Tl BEPUBLIC OF LOANDA
MINISTRY OF EDUCATION
AND SPORTS

Be my
hope in

The Idea:
Keep A Girl in School

Be my

I miss school for
Communication Mediums a week every month
due to lack of pads.

hope in
time of
need

time of

Social Media, Radio, TV

TVC LINK

https://www.facebook.com/117683891624272/videos/2279986085355919/

Keep a Girl in School
Keep a Girl in School For only 15,000/=,(5%), support a girl to get pads for a full term.

Empowered Girls. Empowered Mothers. Empowered Communities.

For only 15,000/=,(5%), support a girl to get pads for a full term.

Keep a Girl in School copomret s copomre ot EnpoweedCommintio

[
For just 15,000/=, support a girl to get pads for a full term. g‘?+%

Contribute through MTN Mobile Money, dial *165#, select Payments & follow the prompts or
airtel Money, dial *185#, select Pay Bill and follow the prompts or put your contribution in Socies
any Red Cross donation box.

Empowered Girls. Empowered Mothers. Empowered Communities.
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MISS UGANDA FOUNDATION
VILLAGE POWER

m)

The Task:
To design communication materials that bring the idea to life
across various mediums.

The Idea

Power a Home

Communication Mediums
Social Media

MAAD ADVERTISING CREDENTIALS

Power a Home Power a Home

Contribute to bring solar to
10,000 village homes in Uganda

Contribute to bring solar to 10,000 village homes in Uganda

0787 064756 or deposit directly MAVDMCCANN
Account Name: Em ring the Future Foundation (EFF)
Bank: Stanhic Bank, Account Number 9030015815506

Village
Power

Empowering the

bution on: Future Foundation

PEANRA

MAYDMcCANN

Account Name 0 oundation (EFF)
Bank: Stanbic Bank, - 9030015815506

Empowering the
Future Foundation
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/ GIZ

The task Y
Develop an awareness campaign for the “Good stove”

technology, leveraging its benefits and unique attributes,
to drive / encourage uptake (adoption).

Uusa L
ENFUMBA YO

The Idea Enjoy cleaner, healthier, safer and efficient cooking

“Kyuusa Emfumbayo” loosely translated as ‘Switch to
Better Cooking’

gggzgvgr;itcdaot;ornMediums g A ! EFFICIENT
| STOVE
HERE
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yuusa L
KENFUMBHIU

Switch to healthier, cleaner,
safer and efficient cooking

Yuusa L
K’ENFUMBH Y0

T

— ——

njoy cleaner,
healthier, safer =
and efficient A
cooking

. 174 = vhe T r
= S o Wl
5 N -h o

] -

5
Sl e
- o
Z* [ e

S ]

7

G

e
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/ PACKAGE DESIGN

N
Ugachick

DAIRY FRESH

U
FRESH From our FarM T0 Y0

Long Life UHT L& PORTION

S .

o &
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/ PUBLIC RELATIONS & BTL

coMMUNICATON
N Service offering:
;' « Stakeholder mapping and management
Core fundamentals: ¥ « Maximize media contacts to avail coverage for
- Intrisincally understand the PR need so as to reach O our clients’ products and services
. : Nt

respective publics ' ,[:T“ P « Write press releases, talking points, speeches, journals, W
 Handle B2B or B2C public relations campaigns o lecture notes and market analyses W
« lllustrate product/service excellence through opinions | : - « Avail competitor analyses for brands as a marketing 'x\\‘j

and media channels —

indicator
« Handle corporate and internal communications
« Crisis management
« Periodic campaign, activity or event reporting

« Provide strategic counsel, creative solutions and timely,
responsive assistance
« Deliver on ROI
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PACE - TOSUULA STEP - Color your pleasure

The brief
Develop a powerful launch concept re-introducing Trust Condom and the new Results
variants, with an aim of recruiting new users who will take up the brand as a « Created Buzz and Excitement in media houses and corporate offices
condom of preference. + Created discussion on social media - NBS Television, NTY Uganda, Sanyu FM,
. Galaxy FM and the Trust Condom pages
The idea / s

« Generated opportunity for on air discussion on the new Trust condoms,

Tosuula Step, Colour your Pleasure. Consumer - “Hug with Trust therefore creating awareness for the new product
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The brief:

Carry out a Modern trade promotion in hyper outlets for the Geisha brand with core focus of creating
awareness about the National Consumer Promotion and engage consumers on Geisha’s attributes

Objectives:
To engage with at least 10,000 consumers regarding awareness about the benefits of the Geisha soap.

Result
We engaged approximatel 20,000 people countrywide and thus creating awareness for the promotion
for the Geisha brand.
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VASELINE - SKIN TEST

The brief
Unilever wanted to grow their Personal Care Category by driving consumer uptake of Vaseline
inthe Ugandan Market

Objectives
« Encourage product trial through sampling and articulate Vaseline attributes and benefits
+ Increase brand awareness and knowledge

Result
Engagement with over 15000 consumers hence increasing product awareness
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WESTERN UNION - NAIROBI EVENT WU- DASH FEST

The brief The brief

Organise Press conference and Western Union Agents cocktail with the President of Money Transfer :
0 - Carry out a consumer promotion to reward

1t The Villa Rosa K inski H Nairobi Kenya. <
at The Villa Rosa Kempinski Hotel Nairobi Kenya people who have transacted with Western
Union during the festive season

‘ Objectives
- : ‘ + Encourage usage of the Western Union
B - L » services in Uganda

Result

Over 5000 people participated in the SMS
driven promotion and had over 500 winners
winning 30 second trolley dashes, airtime and
cash prizes.
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Communication mediums
Event Management

Result
Succesful event
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THANK YOU!

MAYD McCANN

MAAD LIMITED
Plot 2436 Ntinda, after
Victory City Church
P.O Box 401 85 Kampala,
Uganda
+256 (701) 222 522
maad@maad.co.ug
www.maad.co.ug



